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Branding Guidance 

What is branding? 

• Promise to your 

stakeholders about your 

coalition and national 

program 

• Logo and name are 

symbols of this trust 

• Build by providing 

accurate, objective, 

helpful expertise 
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Branding Guidance 

It’s All About Balance! 

• If you refer to only the coalition… 

• Less likely to be identified with well-respected network 

• Diminishes the initiative’s national impact 

• If you refer to only the national initiative… 

• Decreases local awareness of coalition’s accomplishments 

• If you refer only to the host organization… 

• Minimizes stakeholder contributions to the coalition 



Clean Cities – cleancities.energy.gov eere.energy.gov 

Branding Guidance 

Everything Has Its Place 
 

• National and local branding should strengthen each other! 

• Use the national Clean Cities name/logo when referring to 

national events, webinars, publications, or projects. 

• Use your coalition’s name/logo when referring to local 

events, webinars, publications or projects.   

• Never use the Clean Cities name/logo for legislative 

advocacy. 

• Never use the DOE/EERE logos without specific permission. 
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Branding Guidance 

Don’t Forget Your Roots 

• If your coalition’s name or logo doesn’t refer to Clean 

Cities, you can: 

• Add a tagline to your name 

• Add a location to the generic Clean Cities logo 

• Include mentions of and links to the national initiative on your 

website and in your materials 
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Success Stories 

The Five Ws to a Good Success Story 
 

• Who: DOE funding and/or high coalition involvement  

• What: Something that you are proud of 

• When: Recentness of event, project completion, or reaching 

a milestone 

• Why: Significant national impact, leveraging, benefits, 

relevance to non-petroleum DOE goals, lessons learned 
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Success Stories 

Fame and Fortune? 

• Publications 

– Clean Cities Now 

– Blog / social media posts 

– EERE publications  

• Video 

– Motorweek 

– Clean Cities TV 

• Events 

• Leadership awareness 
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Widgets and Data 

What’s a Widget? 
 

• A “pocket-sized” version of our web tools 

• Leverages existing resources 

• Brings our tools to where people already are  
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Widgets and Data 

Why Widgets? 
 

• Add custom 

functionality to your site 

with little programming 

• By location 

• By fuel 

• Encourage local 

stakeholders to use 

them on their sites 

• Point national 

stakeholders to the RFI 



Clean Cities – cleancities.energy.gov eere.energy.gov 

Widgets and Data 

Liberate the Data! 
 

• Current open data: Alt fuel 

station locator API, sets on 

AFDC and Clean Cities’ 

websites 

• New open data: Find-a-Car 

API, Advanced Vehicle 

Testing Activity 

• Programmers can use data 

in ways we’d never expect!   
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Contact 
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